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It3s wear it3s at! We3re the fabric
of the Make it British campaign
After the closure of
several British factories in
favour of cheaper labour
overseas, many feared that
manufacturing in the UK
had long gone. However,
textile manufacturers in
Leicestershire are leading
the way as the Brits fight
to save their businesses.
Isobel Frodsham re ports

I n 2011, after working in retail for
most of her career, Kate Hills was fed
up about her former employer3s lack
of interest in where their products
were being made. She decided to

leave and launch a new website,
www.makeitbritish.co.uk, to shout about
the unsung heroes in British manufacturing
and connect companies with British manu-
f acturers.

This initiative has helped the formation of
the Made in Britain campaign, where con-
sumers can identify where their products
are made from.

Three years on, Kate has received nation-
al recognition and now liaises with thou-
sands of companies to help connect busi-
nesses with British manufacturers across the
retail sector.

One county, however, has stuck out to her
more than any other when it comes to man-
uf acturing.

6Did you know that Leicester and
Leicestershire has 350 garment manufac-
t u re rs ? 7asked Kate.

6And 20 per cent of the clothing and gar-
ment manufacturers in the UK are in
L e i c e s t e rs h i re .

6I think Leicester is good because of the
concentration of clothing manufacturers in
the city across the UK. The amount is big-
ger than London.

6In addition, it3s central and close to Lon-
don, so it is much more convenient to get
t o. 7

So, who in Leicestershire is taking part in
the campaign?

Name: K Stevens
Location: Leicester
What they do: Bias binding (a type of
tape or ribbon used as a trim or binder)
Customers: Burberry, Karen
Millen/Oasis group and several clothing
manuf acturers
Managing director: Keith Stevens
Founded: 1977
Number of employees: 23
Background: K Stevens was started up
by Keith after he learned how to create
binding tape. Originally, the business
started off as a small team consisting of
Keith and his wife at their home.
However, the company has grown, em-
ploying 23 people and had an estimated
�1 million turnover last year.

In addition, 2012 marked the begin-
ning of the company3s apprenticeship
scheme for young people in the area.

Managing director Keith said: 6The
calibre of young people coming in was
very good. There was an opportunity for
them to use and hone their skills, and
keep a job. Generally, once we train
people, we tend to keep them on.7

The company creates up to 100 differ-
ent products each week in different styles,
ranging from bias binding for saddles to
s p o rt swe a r.

Keith said: 6The reason we have man-
aged to survive over the years, while other
companies have disappeared, is because
we have remained small and we have ad-

apted and broadened our range. In addi-
tion, I believe our strength is in the di-
versity and the number of customers we
h ave . 7
Plans for the future: The company is
aiming to break into the motoring in-
dustry so they can provide products, such
as piping, for leather car seats.

Name: Mowbray Leather Goods
Location: Melton Mowbray
What it does: Leather manufacturing
Customers: High street brands and
designer brands
Managing Director: Minh Phan
Founded: 2011
Number of employees: 26
Background: Mowbray Leather Goods
was founded after The English Belt Com-
pany, from Northampton, closed down in
2011. Managers at the former Northamp-

ton company were concerned about what
would happen to the craftsmen and wo-
men, some of whom had worked in the
industry for 20 years.

Managing director Minh Phan said:
6The company relocated to separate itself
from The English Belt Company.
Leicester was a great place because
people could travel from their homes.

6The factory in Northampton3s rent
and rates were high and there were mana-
gerial concerns from the English Belt

C o m p a ny 3s reputation. We wanted a fresh
start and to get away from that.7

The company set up on the site of the
now-defunct Saddle Bag Company, re-
hired some of the former employees from
the English Belt Company and the Saddle
Bag Company, as well as some new people
and it makes 10 to 20 different styles of
belts and small leather goods each week.
Plans for the future: The company aims
to hire 10 more people in the next two
ye a rs .

FRESH START: Mowbray Leather Goods owners Ian Hemmings, Minh Phan and Paul Garner

Name: Fashionwear Manufacturers
Location: Thur maston
What it does: Clothing manufacturers
Customers: High street brands, designer
brands and specialist brands
Sales director: Bhav Mandalia
Founded: 1970s
Number of employees: 40 at their
Leicester factory and 300 at their Tunisia
f actory
Backg round: Fashionwear Manufactur-
e rs 3 history is linked back to Bhav and
Jaye s h 3s grandfather3s business in Africa,
who repaired and made weekend clothes
for servicemen. Following the expulsion
of Asians from Uganda, Bhav and Jayesh3s
fathers moved to Leicester, where they
worked on their designs from their living
room. The company grew and at one
point employed 300 people at a factory in
L e i c e s t e r.

Bhav said: 6The business is important
because we3re going back to creative
roots. I3m very proud of the family his-
t o ry.

6For me, it3s good that we are employ-
ing people over here. We hope that people

will still have the skills and pass that on.7
The company produces up to 500 gar-

ments a week, but intends to push pro-
duction up to 750 garments a week in the
next coming months.
Plans for the future: The firm aims to
grow the current business, move into new
products and create more jobs. CREATIVE ROOTS: Bhav Mandalia and cousin Jayesh

Name: The 019 Sweater Shop
Location: Factory based in Thurmaston,
shops in Leicester, Derby and York
What it does: Clothing and knitwear
manufacturer and retailer
Customers: Help for Heroes, the Sweat-
er Company.
Chairman: Brian de Zille
Founded: Originally in the 1970s, but
then relaunched in 2011
Number of employees: 30-plus . 20 in
the factory, and about 12 across the three
shops
Background: The family business was
originally started up by Brian and his son
in the 1970s, trading as Lesley Dee Fash-
ions, a clothing manufacturer. In the
mid-1980s, the Sweater Shop brand was
born, allowing the de Zille family to
manufacture for companies while produ-
cing clothing for their own brand.

The company was sold in 1995 for

�150 million. Three years after the sale,
the business folded.

In 2011, Brian and his grandson, Ben,
relaunched under the name 019 Sweater
Shop. The current business provides
manufacturing for online and local stores
and has its own brand of clothing that is
sold in three shops in the UK. Currently,
the company makes 3,000 garments a
we e k .

Last year, the company sold 50,000
garments from its shops.

Ben de Zille Butler, operational direct-
or, said: 6We are trying to rebuild the
confidence in British businesses. There
are a lot of people out there who have the
skills in manufacturing but no one to em-
ploy them.7
Plans for the future: The firm is plan-
ning an expansion of its stores and to
manufacture for more high street retail-
e rs .

RELAUNCH: The 019 Sweater Shop, in St Martin3s Square

Name: Jack Masters
Location: Aylestone, Leicester
Customers: Retail chains, online retail-
ers, premium and independent
boutiques, exports to Europe and USA
Director: Snahal Patel
Founded: 1987
Number of employees: 35
Background: When Dilip Patel came to
England in 1981, he found he wasn3t able
to get a job in the field he trained in .
biotechnology. Dilip began working in a
knitwear factory, where his textile skills
were noticed by another worker, Tony
Chapman. In 1987, the two men left the
factory and set up Jack Masters in the
c i t y.

To this day, Tony, Dilip and his wife,
Illa, and their son, Snahal, all work in the

factory, making between 300 and 3,000
knitwear items each week.

Snahal, a director at the company, ex-
plained the two reasons as to why the
Made in Britain campaign is important
to Jack Masters.

6The first thing is that the money
stays in this country,7 he said. 6The
money which paid for that jumper is go-
ing to local people.

6The second is that the money goes to
the company, rather than half of it going
abroad. The reason I am pushing the
Made in Britain campaign is that it keeps
the money in England.

6People are na˛ve when it comes to
clothes. They don3t know how long it
takes to get to here.7
Plans for the future: To stay in business.

FLASHBACK: Dilip and Illa Patel, and staffer Shirley Jackson

DIVERSITY: David Stevens checking the finished bias tape
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